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How To Show 
Irresistible Ads Every 

Time. Guaranteed.



LET’S DIVE IN...



WHY IS THIS IMPORTANT?

Think about this…

If you wanted to catch a certain fish, 
would you rather throw in a large net to 
see how you go, OR would you think 
about what kind of strategy would work 
for the fish you are after?

The answer is obvious, right?

Just like this, to catch the right 
“prospects” you have to use the right 
strategy.

And all that starts with how good your 
ads are.

And that depends on how well organised 
your Google Ad Account is.

This is a basic structure of an account...



To make things simple, you can break this down 
like this:

Campaigns are for the different categories of 
product or service you offer.

Ad Groups are for subcategories of them.

Then under each Ad Group, you have the Ads 
each subcategory paired with the keywords you 
want to have your ads appear for.



THE MOST CRUCIAL AD GROUP STRUCTURE

When coming up with how to break down your account, 
work from the Ad Group Level up.

Think of the Ad Group level and the most specific 
subcategory you want to target.

For an ice cream store, this could be something like 
“chocolate ice creams”

Or it can be super specific like, “chocolate ice cream with 
no nuts”

The key here is to be as specific as possible.

Good way to know how much to be specific is knowing how 
specific your prospects get when they are searching for 
what you sell.

Are they so specific that they want to see “chocolate ice 
creams with no nuts” or do they stop at “chocolate ice 
creams”?

A good way to get to know this is doing through keyword 
research! So take the time doing this crucial step!

Knowing this will is the first step to make sure you show 
EXACTLY the right ads to the right people at the right time.



CREATE ADS THAT HAVE MASSIVE APPEAL

When this process is followed through correctly, then what you’ll find is that you can be super specific with the 
ads you show your prospects.

What this does is that these ads create much higher relevance to the prospects compared to a generic “all for 
one” ad, which are absolutely garbage and will eat up your cash.

Being ruthless with this gets more people to be attracted your ads like a moth to a flame.

Then you have a much higher chance of converting them as a client AND…

Will save you bucket-loads of cash in the process.



ALWAYS TEST AND REMEASURE

Just because you spent time on this the first time, does not mean that its 100% right.

No matter how much you do, there is always more improvements you can make.

Keep doing more keyword research, do more research on what your audience is 
looking for, and then use these as guides to tweak and polish up.



Don’t Want The Headaches Of Managing Your Own Google Ads Account?

BOOK IN YOUR GOOGLE ADS AUDIT AND 
STRATEGY SESSION.

WARNING: This is for serious Glaziers only. Glaziers who are looking to land the big money jobs on a regular basis, not just 
the broken windows and doors. And we are not in the business of creating conflicts of interest. For this reason, we only 
take on ONE SERIOUS GLAZIER PER AREA. We will be helping them absolutely own that area with the enquiries, 
tradies and the big jobs that they are really looking to get. To do all this they must be willing to spend at least $750 per 

month on Google Ads. If any of that creeps you out, then we are not a good fit and that’s totally ok.

In the other hand, if you are excited by all that and want to take your business to the next level bursting with the big money 
jobs and you are willing to do whatever it takes to do that, then you should...

BOOK YOUR FREE STRATEGY SESSION NOW

https://calendly.com/chaz-robusq/roadmap-for-glaziers
https://calendly.com/chaz-robusq/roadmap-for-glaziers

